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“I love LBS because of the video commentary and training tools it has to offer.  
I have been in sales for 13 years and I have never seen a training site just like this.”  
Joey Bigley - WLRB, WLMD, WKAI, WNLF, WMQZ, WJED - Macomb, Illinois 

Training 



“I’ve been selling over 25 years in radio and I look at LBS daily because it keeps me 
ahead of the game with timely new ideas. Yes, you can teach an ‘old dog’ new tricks 
and ideas to help clients” Ron Whitaker - KWEN, KJSR, KRAV, KRMG - Tulsa, Oklahoma 

Sales Ideas



“I love LBS because the Advertiser Intelligence data provides me with information 
that allows me to speak intelligently with my clients about their business.”  
Paula Bell - WVNI - Bloomington, Indiana

Advertiser 
Intelligence 



“I love LBS because it is the place to go for ideas, information, help, and motivation.”  
Kimberly Likens  - KFVS, WQWQ - Cape Girardeau, Missouri 

Ask LBS 



“The webinar was really informative…I actually plan to re-watch it and take detailed 
notes since there was so much information.”  
Joy Patten  KFOR, KLMS, KZKX, KTGL, KIBZ, KFRX - Digity - Lincoln, Nebraska 

2nd Tuesday 
Webinars 
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How can you participate? Easy as 1-2-3! 
Step 1 : Tell us about your amazing local revenue building sales idea! ericmoore@localbroadcastsales.com  
Step 2 : (If we like it) We will ask you to record your idea in a 3 to 5 minute video on your smart phone. 
Step 3 : Your video will be posted on LBS! You will become famous! You will be $50 richer!  

Warning* this is a pretty cool idea 

  

Would you like to receive $50? Of course you would! 
Your successful local sales campaign can make you a star…again! 

YOU can become a sales ideas star!
Sales Ideas 

You
Smart Phone

01
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HAVE ANY  
QUESTIONS?  
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TODAY…prepare TO BECOME 
THE SMARTEST RADIO SALES 

REPS IN YOUR MARKET.

BROADCAST AD SECRETS
(For serious A. E.ʼs only)

THE ANTIDOTE TO THE “RADIO/TV DOESNʼT WORK” MYTH

Broadcast Ad Secrets | Tim Burt



Would you like to :
✓STOP HEARING “Radio/tv doesnʼt work” or “I tried radio/tv 

and it didnʼt work”?

Broadcast Ad Secrets | Tim Burt



Would you like to :
✓STOP HEARING “Radio/tv doesnʼt work” or “I tried radio/tv 

and it didnʼt work”?

✓ Learn how to dramatically lower your client turnover and 
attrition rates? 

Broadcast Ad Secrets | Tim Burt



Would you like to :
✓STOP HEARING “Radio/tv doesnʼt work” or “I tried radio/tv 

and it didnʼt work”?

✓ Learn how to dramatically lower your client turnover and 
attrition rates? 

✓Get your prospects and current clients to completely trust 
you, and spend more money with you and not “the other 
guys?”

Broadcast Ad Secrets | Tim Burt



Today I’m going to share 3 things with you:

1)  The story of how I went from a guy with  
no formal training, no awards, and no college 

degree,  
to being among the most sought-after advertising  

and marketing pros on the planet.

Broadcast Ad Secrets | Tim Burt



Today I’m going to share 3 things with you:

5 broadcast advertising MYTHS you’ve  
been led to believe by others  
that cause you to lose clients  

and make your job harder.
Broadcast Ad Secrets | Tim Burt



The  Three  Keys  that  you  (and  your  clients )
 must know for success…

 my “three  unbreakable  laws  of  advertising.”

Today I’m going to share 3 things with you:

Broadcast Ad Secrets | Tim Burt
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First…HOW I GOT HERE…
The story of how I went from a guy with  

no formal training, no awards, and no college degree,  
to being among the most sought-after advertising  

and marketing pros on the planet. 

Broadcast Ad Secrets | Tim Burt
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(not me)

(also not me)
Broadcast Ad Secrets | Tim Burt
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Rapid City
Sioux Falls
Evansville
Kalamazoo
Indianapolis

Old logo (1999)
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Dan Kennedy

Dan O’Day
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Dan Kennedy
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And countless others…

Broadcast Ad Secrets | Tim Burt
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Last day at CBS Radio,  
July, 2017 
(holding my  
final time  
sheet)
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#2:
5 broadcast advertising MYTHS you’ve  

been led to believe by others  
that cause you to lose clients  

and make your job harder.
Broadcast Ad Secrets | Tim Burt



“RADIO AND TV 
DOESNʼT ʻWORKʼ.”

Myth #1

Broadcast Ad Secrets | Tim Burt



A client’s definition of “WORK”:

They didn’t get the results they were expecting  
(or were promised to them) 

by an ad agency, a radio/tv station,  
or themselves.

Broadcast Ad Secrets | Tim Burt
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Top 10 stations total billing for 2017: over $450 million
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“I TRIED RADIO/TV 
AND IT DIDNʼT WORK.”

Broadcast Ad Secrets | Tim Burt



HAVE YOU 
ASKED:

W H 
Y ?

Broadcast Ad Secrets | Tim Burt



WRITE THIS DOWN
It is not the amount they spend, 
It is the message they 

send.
Broadcast Ad Secrets | Tim Burt



“Nobody listens to the 
radio.”“Nobody watches tv 

anymore.”“Everythingʼs online now.”

Broadcast Ad Secrets | Tim Burt



“Right now at your store…

Broadcast Ad Secrets | Tim Burt



“Whatʼs Wrong
With

MEDIOCRITY?”

Myth #2

Broadcast Ad Secrets | Tim Burt



Your client

Broadcast Ad Secrets | Tim Burt
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Nobody cares about:
- Clichés ( Family owned, needs, friendly staff,  
“conveniently located“) 
- Meaningless awards



The audience 
ONLY cares about:

W. I. I. F. M.

WRITE THIS DOWN

Broadcast Ad Secrets | Tim Burt



“IT HAS TO FIT 
IN A BOX.”

Myth #3
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EVERY 

COMMERCIAL IS 

A DIFFERENT 

PLANET UNTO 

THEMSELVES.
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“The Other 
Guys” 

Vs.
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WRITE THIS DOWN
When  they  are  like 

Everyone  else  in  the  space, 
their money goes to waste.
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“EVERY 
COMMERCIAL
MUST HAVE 

MUSIC.”

Myth #4
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WRITE THIS DOWN
MUSIC & SOUND EFFECTS 

MUST
SUPPORT THE SALES 

MESSAGE 
Not DISTRACT FROM  IT.
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“WEBSITE AND
PHONE NUMBER
AND ADDRESS.”

Myth #5
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IMPORTANT

 PICK ONE 
  METHOD OF CONTACT.
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The  Three  Keys  that  you  (and  your  clients )
 must know for success…

 my “three  unbreakable  laws  of  advertising.”

Broadcast Ad Secrets | Tim Burt



TIM BURT’S UNBREAKABLE 

ADVERTISING LAW #1
ADVERTISING  

SOLVES  
PROBLEMS.
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A COMMERCIAL IS  
A BUSINESS CARD, 
NOT A BROCHURE.

TIM BURT’S UNBREAKABLE 

ADVERTISING LAW #2

Broadcast Ad Secrets | Tim Burt



TIM BURT’S UNBREAKABLE 

ADVERTISING LAW #3

SEND A SIMPLE SIGNAL.
(THE AUDIENCE WILL ONLY REMEMBER THE IMAGES  

YOU CAN PAINT IN THEIR MIND.)
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RECAP:
✓How I became one of the most sought-after advertising  
and marketing pros on the planet. 

✓5 broadcast advertising myths that cause you to lose clients  
and make your job harder. 

✓3 keys to a fast start: Tim’s “Three Unbreakable Laws of 
Advertising.”

Broadcast Ad Secrets | Tim Burt



IF YOU:
• Learned something NEW 
• Got reminded of a tactic you discarded 
• Gained new info to capture and retain clients 
• USE THIS INFORMATION TO YOUR ADVANTAGE…

Broadcast Ad Secrets | Tim Burt



You: the 
smartest AE 

in the market.

Broadcast Ad Secrets | Tim Burt



T i m B u r t M e d i a . c o m / B o n u s

Thank you for being here!
Attendance BONUS just for you:  

*3* MORE broadcast MYTHS BUSTED! 
1) Biz owner must “be the star” of their spot.
2) Spots have to “get attention.”
3) You are your clientʼs salesperson.

Go to this hidden page:

Broadcast Ad Secrets | Tim Burt


