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Over 1,000 training videos featuring over 60 trainers – 
making us the industry's leading training service!



Weekly sales ideas since every seller in your state can 
always use fresh, creative ideas for their clients!  



Over 3,000 relevant marketing support materials and 
research items updated every day and arranged by 

advertiser category!



Ask LBS - Live access to top industry minds when 
unique and real sales challenges arise! 



The broadcast industry's favorite webinars that focus 
on and provide street-ready skills! 
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Grow Your Revenue
With

Political Advertising 
Dollars

Mark Levy, President
972-522-8570
Mark@RDRtoday.com

Who We Are

Mark Levy
President

Holly Levy, Esq.
Vice PresidentMarried 35 years

(33 years have been great)
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RDR helps you grow:
 Revenue
 Audience Engagement
 Relationships
 Seller & Leadership Skill Sets

Our thanks to:

 Gordon Borrell, Borrell Associates
 Tom Buono, BIA
 Matt Coen, Second Street 
 Tom Edmonds, Edmonds Associates, Inc.
 John F. Garziglia, ESQ, Womble Carlyle Sandridge & Rice PLLC
 Gary Moore, LBS
 David Oxenford, ESQ, Wilkinson Barker Knauer, LLP
 Gary Rozynek, Vici Media
 The makers of Bayer Aspirin
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I am not an attorney. 
I am not an attorney. 
I am not an attorney. 
I am not an attorney. 

Would You Trash A Station 
Advertiser On 

Your Own 
Social Media?

A BIG Question To Start Us Off:
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What Is Political Advertising? 
Political Advertising:
Advertising whose central focus is the marketing of ideas, attitudes, & concerns about public 
issues, including political concepts & political candidates. The essential task of political 
advertising is to gain the confidence of the people for their acceptance of ideas &, in the case 
of political campaign advertising, to influence their vote. Political advertising differs from 
commercial advertising in that the product is either a person or a philosophy rather than 
goods & services, &, in addition, the advertising objectives must be met within a specific time 
frame. Also, political advertising carries a moral implication, because the results have 
potentially far-reaching effects on the population at large. Political advertising raises many 
controversial social questions concerning the funding of political campaigns, the truth or 
reality of political claims, & the likelihood of slanderous or libelous claims made by political 
candidates.

allbusiness.com/barrons_dictionary

What is a political ad?

 Content that promotes a cause or appeals for a 
candidate in an election. 

 To be considered an “ad,” the content must be 
distributed or promoted in exchange for some 
mode of payment. 

Axios PM written by Sara Fischer
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Per Sara Fischer in Axios PM on 11-23-19:
• Political ads are tricky to define in digital era. 
• Political ads have become a flashpoint ahead of the 2020 

election, in part because new technologies make it nearly 
impossible to apply a universal definition of them to all 
advertising channels. 

• Why it matters: Without a commonly accepted definition of what 
a political ad is, efforts to regulate them have been challenging. 
Experts worry that without smart regulation of political ads, free 
speech — a tenet of democracy — can be “gamed.” 

Projected 
2020 political ad spending:

$12 BILLION.
Edmonds & Associates
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?
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Digital Advertising Uncertainty

 Twitter

 Facebook

 Google/YouTube

Digital Advertising Uncertainty

1. Organization Name*

2. Street address*

3. Street address 2

4. City*

5. State/Province/Region*

6. Zip code*

7. Organization phone*

8. Email* (Must have same domain as website & you’ll need 
access to the inbox)

9. Website* (Must have same domain as the email)

10.Treasurer Name

11.Director Name

12.Point of Contact

13.Committee ID

14.Confirm your connection to your organization via email & 
phone

SAMPLE of information that must be provided (there may be more):
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Digital Advertising Uncertainty

 Organization or candidate must have a website to advertise 
on FB or Instagram

 To run political ads on FB or Instagram, a disclaimer must be 
stated that cites who paid for the ad.  

 Must provide information to confirm your connection to an 
organization to use its name.  

 Once ad runs using disclaimer, the information & ad will be 
publicly available for 7 years in FB Ad Library  

Digital Advertising Uncertainty
 Political ads are not permitted in certain areas depending on the ad topic. It’s important to have a 

“paid for by” disclaimer to get the ad approved. Otherwise, you can run political ads within Google 
as long as you comply with regional policies. The restrictions are (* indicates a mandatory field):

WA: no ads due to a campaign finance law with stringent reporting guidelines. 

 NV, NJ, MD: ads related to ballot measures & candidates for state & local elections cannot be run.

 NY: info required:
 Name of your registered independent expenditure committee. * This must match the name on 

the registration document that has been filed with the NY State Board of Elections.
 Name of authorized representative*
 Contact email*

 “Issue ads, PACs, & other dark money groups might still have access to a larger range of targeting 
options. If this is the case, then that is a large loophole in Google’s attempts to limit microtargeting 
& political ads.” Damon McCoy, New York University. 
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Could digital advertising uncertainty
cause…

City, 
Local 
&
Local 
Ballot 
only:

$2,210 
MILLION

+?

. 
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City, 
Local 
& 
Local 
Ballot 
only:

$527 
MILLION

+?

. 

Projected Spend By Medium in Millions: 
State/Local Only
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Postage & 
handling only

X

X

Projected Spend By Medium in Millions: 
State/Local Only

Media Type Amount (000)s Percentage
TV OTA 13,200$              33.7%
Online 6,000                  15.3%
Direct Mail 5,618                  14.3%
Cable TV 5,000                  12.8%
Radio OTA 2,710                  6.9%
Out of home 1,725                  4.4%
Mobile 1,200                  3.1%
News Print 838                      2.1%
TV Online 800                      2.0%
News Online 524                      1.3%
Radio Online 510                      1.3%
OTT 480                      1.2%
Email 413                      1.1%
Mags Print 114                      0.3%
Mags Online 62                        0.2%
Directories 21                        0.1%

 $             39,215 100.0%

Estimated 2020 Political Advertising in 
Anytown, USA

For 
information

contact 
Tom Buono

703.802.2960
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Who’s Running?

https://ballotpedia.org/Maine_House_of_Representatives_elections
,_2016
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https://ballotpedia.org/Maine_House_of_Representatives_elections
,_2016

Remember:
 Boards of Elections

 Municipal & County Party Committees

 Local Issues
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Data can be viewed in Excel format, either online or downloaded.

Edmonds Political Contacts Database
Access via Box.com online file sharing service, 

making updates available immediately. 

Easily contact all candidates & political consultants to 
ensure they understand benefits of running with you!

For 
Information 

Contact 
Bob Lawrence
316.613.8752

For Information Contact 
Bob Lawrence
316.613.8752
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You get:
Candidate Contact Information at all levels… Over 30,000 files nationwide
Candidate Contact Updates
Natl Issue/Advocacy groups, PACs, Super PACs, & their Media Buying Firms
Periodic Updates, Inside Info & Best Practices
State Party Chairs contact information
Political Advertising PowerPoint presentation customizable for your local use

The Edmonds Political Contacts Database 
saves you a lot of time!

For Information
Contact 

Bob Lawrence
316.613.8752

Qualitative/Survey your audience

 Have you voted in the past?

 Do you plan on voting?

 What issues are most important to you? 

But keep it legal!!
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Attribute of your business  
from your point of view

Attribute of your business  
from your point of view

“Features” vs. “Benefits”         
What’s the difference?

Feature
Usually begins with

“We” or “Our”

Attribute of your business from 
the candidate’s point of view

Attribute of your business from 
the candidate’s point of view

“Benefits” vs. “Features”         
What’s the difference?

Benefit Usually begins with
“You” or “Your”
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“…which means that you will…”“…which means that you will…”

“You will_________ because we…”“You will_________ because we…”

toto

Real Progress is going fromReal Progress is going from

LEAD with the Benefit,
SUPPORT with the Feature

LEAD with the Benefit,
SUPPORT with the Feature

Syndicators too!
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LEAD with Benefit 

& 

SUPPORT with Feature!

And remember:

Different candidates, issues, etc. value 
varying audiences differently, 

as do opposing sides of the same race.
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So…

?
?

??

Who do we target/reach?
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Go get this money!
• Tailor your presentations based on each race
• What do you know about your audience & how did you find out 

about it?
• Do you collect info from websites/apps/etc. that can help a 

candidate/issue generate insights about your audience behaviors 
& interests, which can help campaigns better use broadcasting for 
ad targeting?

• Do you have permission to share it?
• Consider your own direct mail piece mailed to “hot zips” that will 

also carry regular broadcast advertisers’ print ads?

Your audience is a must buy!
Class President example
mentalfloss.com/article/59873/10-elections-
decided-one-vote-or-less

Go get this money!
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Lowest 
unit

rates

“No Charge” Danger
The lowest amount in contract for spot will determine lowest unit 
charge for that class of time. 
Assign a value to every spot within a contract at the time it is 
entered into, including bonus spots; otherwise zero-value bonus 
spots may cause your lowest unit charge for an entire class of 
spots to be valued at $0.
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How is lowest unit rate calculated?
• Note: even if none of the bonus spots air during a pre-

election window, the lowest unit charge is affected by 
bonus spots if any portion of the contract airs during a 
pre-election window. 

• But could you…??

How it 
works…
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How The 
Spreadsheet 

Works

DANGER!

DANGER!

DANGER!
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 Political rules don’t apply to non-broadcast sales when 
sold alone.

 May need to allocate package price if sold as part of 
package with broadcast spots.

 Potential issues:                                             
1.whether they must be thrown in as a value-added if 
commercial advertisers receive them with an over-the-
air buy?                                                                     
2. Equal opportunity issues if one candidate gets them 
& another doesn’t?

Hold your 
own

Political 
Seminar?

www.onlinecandidate.com/free/online-
campaign-tips.pdf
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Upsells & Ideas
Voter 

registration 
ads*

Election 
Results Blogs

Polling place 
map

Mobile 
ads/polling 

places
*factcheck.org/2008/04/caucus-vs-primary/

*Huge for closed primary/caucuses

Upsells & Ideas

1st time “How 
to Vote Video” 

on website

“Future Public 
Official” Baby 

Contest

Absentee Vote 
info by unusual 

clients 

Early voter reminder 
ads by unusual 

clients

“Get Out & Vote” 
ads by unusual 

clients
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Upsells & Ideas

A web page on 
your website?
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Sponsor ID - You must listen
• Complete sponsor ID must be included in each ad. Stations may insert 

sponsor ID into any ad (if ad fails to include it) even if insertion causes spot 
to be modified.

• A sponsorship ID is insufficient unless it fully & fairly discloses true ID of the 
person, corporation, committee, association, or other unincorporated group 
that paid for the ad.

• Spots by federal candidates that refer to their opponent must include audio 
statement by the candidate identifying himself/herself & the office sought, 
& stating that the candidate approved the broadcast. A federal candidate is 
not entitled to the lowest unit charge unless he/she certifies compliance 
with these requirements.

When you sell one candidate

Ask for referrals
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Referral Script (Political) 

“Congratulations on a great decision & thank you for your trust. 

You know, your election & my business both depend on our telling as many 
people as we can about the benefits of “us.” 

My guess is that you may have some other friends running who can benefit 
from the same type of program that you & I are doing. 

Would you have some suggestions as to who I might call? Anyone else?”

Mark Levy, President
972-522-8570
Mark@RDRtoday.com

Holly Levy, Esq., VP
817-703-3213
Holly@RDRtoday.com
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