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" Broadcast Sales

Over 1,000 training videos featuring over 60 trainers —
making us the industry's leading training service!



On-Demand Broadcast Training
And Revenue Development That Works!
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Broadcast Sales

Weekly sales ideas since every seller In your state can
always use fresh, creative ideas for their clients!



Local On-Demand Broadcast Training

Broadcast Sales And Revenue Development That Works!
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Over 3,000 relevant marketing support materials and
research items updated every day and arranged by
advertiser category!



Local On-Demand Broadcast Training

Broadcast Sales And Revenue Development That Works!
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Ask LBS - Live access to top industry minds when
unigue and real sales challenges arise!



Local On-Demand Broadcast Training

Broadcast Sales And Revenue Development That Works!

The broadcast industry's favorite webinars that focus
on and provide street-ready sKills!
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Grow Your Revenue
With
Political Advertising
Dollars

Mark Levy, President
972-522-8570
Mark@RDRtoday.com
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Who We Are

Mark Levy

President

Holly Levy, Esq.

Vice President

h arried years
(33 years have been great)
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RDR helps you grow:
v Revenue
v Audience Engagement
v’ Relationships
v" Seller & Leadership Skill Sets
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Our thanks to:

Gordon Borrell, Borrell Associates

Tom Buono, BIA

Matt Coen, Second Street

Tom Edmonds, Edmonds Associates, Inc.

John F. Garziglia, ESQ, Womble Carlyle Sandridge & Rice PLLC
Gary Moore, LBS

David Oxenford, ESQ, Wilkinson Barker Knauer, LLP

Gary Rozynek, Vici Media

The makers of Bayer Aspirin
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am not an attorney.
am not an attorney.
am not an attorney.
am not an attorney.
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A BIG Question To Start Us Off:

Would You Trash A Station
Advertiser On

Your Own
Social Media?
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What Is Political Advertising?

Political Advertising:
Advertising whose central focus is the marketing of ideas, attitudes, & concerns about public
issues, including political concepts & political candidates. The essential task of political
advertising is to gain the confidence of the people for their acceptance of ideas &, in the case
of political campaign advertising, to influence their vote. Political advertising differs from
commercial advertising in that the product is either a person or a philosophy rather than
goods & services, &, in addition, the advertising objectives must be met within a specific time
frame. Also, political advertising carries a moral implication, because the results have
potentially far-reaching effects on the population at large. Political advertising raises many
controversial social questions concerning the funding of political campaigns, the truth or
reality of political claims, & the likelihood of slanderous or libelous claims made by political
candidates.

allbusiness.com/barrons_dictionary
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What is a political ad?

v' Content that promotes a cause or appeals for a
candidate in an election.

v" To be considered an “ad,” the content must be
distributed or promoted in exchange for some
mode of payment.

Axios PM written by Sara Fischer
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Well. maybe...

Per Sara Fischer in Axios PM on 11-23-19:
* Political ads are tricky to define in digital era.

« Political ads have become a flashpoint ahead of the 2020
election, in part because new technologies make it nearly
impossible to apply a universal definition of them to all
advertising channels.

* Why it matters: Without a commonly accepted definition of what
a political ad is, efforts to regulate them have been challenging.
Experts worry that without smart regulation of political ads, free
speech — a tenet of democracy — can be “gamed.”
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Projected
2020 political ad spending:

$12 BILLION.

Edmonds & Associates
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2020 Political Ad Spending:
Media Share

Outdoor

5%, Radio

9%

Newspapers
8%

Digital
17%

B

All Other
10%
maybe nol...
' REVENUE
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Digital Advertising Uncertainty

v’ Twitter
v" Facebook

v' Google/YouTube
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Digital Advertising Uncertainty

SAMPLE of information that must be provided (there may be more):

1. Organization Name* 8. Email* {Must have same domain as website & you’ll need
access to the inbox)
2. Street address* . . .
9. Website* (Must have same domain as the email)
3. Street address 2
10.Treasurer Name
4. City* .
11.Director Name
5. State/Province/Region* .
12.Point of Contact
6. Zip code* .
13.Committee ID
7. Organization phone*

14.Cﬁ)nfirm your connection to your organization via email &
phone
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Digital Advertising Uncertainty

v Organization or candidate must have a website to advertise
on FB or Instagram

v To run political ads on FB or Instagram, a disclaimer must be
stated that cites who paid for the ad.

v Must provide information to confirm your connection to an
organization to use its name.

v Once ad runs using disclaimer, the information & ad will be
publicly available for 7 years in FB Ad Library
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Digital Advertising Uncertainty

v Political ads are not permitted in certain areas depending on the ad topic. It’s important to have a
“paid for by” disclaimer to get the ad approved. Otherwise, you can run political ads within Google
as long as you comply with regional policies. The restrictions are (* indicates a mandatory field):

v"WA: no ads due to a campaign finance law with stringent reporting guidelines.
v NV, NJ, MD: ads related to ballot measures & candidates for state & local elections cannot be run.

v NY: info required:

v'Name of your registered independent expenditure committee. * This must match the name on
the registration document that has been filed with the NY State Board of Elections.

v'Name of authorized representative*
v Contact email*
v “Issue ads, PACs, & other dark money groups might still have access to a larger range of targeting

options. If this is the case, then that is a large loophole in Google’s attempts to limit microtargeting
& political ads.” Damon McCoy, New York University.
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Could digital advertising uncertainty
cause...
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Projected 2020 Ad Spending on ity
Broadcast TV in Millions Local

2 &
(39% Share) +¢ Local
State Lt. Governor & BallOt
U.S. President U.S. Senat US.H G Att G | R
sf;;_:l en s“;;la (] 33221156 o;;rsnor orney General Only.
St R | v $2,210
State City/Local Local Ballot Special
Assembly Elections Issues interests MI L L I O N

$875 $945 $1,265 $303

2020 Totals = $4.6 Billion
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Source: Borrell and Edmonds

18




- e
Projected 2020 Ad Spending on City,

Radio in Millions gocal

(9% Share) +¢ Local

State Lt. Governor & BallOt
U.S. President U S Senate U.S. House Governor Attorney General o n l .
$152 $33 $77 $13 $15 y’

State City/Local Local Ballot Special

Assembly Elections Issues interests M I L L I O N

$208 $225 $302 $77

Source: Borrell and Edmonds
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Projected Spend By Medium in Millions:

State/Local Only

m 511940 | $343.09 | 822720 | $168B55 | 637.33 | £379.50 | 851.03 | $15.21 | 16973 | §308.15 | 4105635 |$3.475.03 | 39.0%

4% 0.9% 6.5% 4.9% 18.3% 10.9% 1.5% 0.4%: 4.9% B.9% 20.4% 100%

$14272 7184 | 428362 (819564 | 837.04 | $1280 | £118.87 | 317245 | $61645 | §1.79335
2.9% 8.0% 50% 4.0% 15.8% | 10.0% | 1% | O.7% 6.6% 9.6% 344% 100%

$6.51 51617 | $1B52 | $11941 | $B591 | 52163 | $11.80 | $12231 | $14254 | $12170 568897 | 7.7%

430,10

g:;_"" 09% | 3% | 23% | 27% | 173% | 125% | 2% | 1% | 79% | 207% | 1n7%
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Projected Spend By Medium in Millions:

State/Local Only
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Estimated 2020 Political Advertising in
Anytown, USA

2020 Political : $39,215 (000)s
TV Market: TV Market: Bakimore, MD

_'$ ADVANTAGE

Media Type = Amount (000)s Percentage

TVOTA $ 13,200 33.7%

Toin Online 6,000 15.3%
Direct Mail 5,618 14.3%
Cable TV 5,000 12.8%
Radio OTA 2,710 6.9%
Out of home 1,725 4.4%
Mobile 1,200 3.1% Fo r

m News Print 838 2.1%

TV Online 800 2.0% . .
News e sal information
Radio Online 510 1.3%

B o e contact

Mags Print 114 0.3%

Mags Onli 62 0.2% T B
E Difegcstol:elze 21 o.w: Om uono

R  703.802.2960
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O @ | @ htpsy/ballotpedia.org/Presidential_candidates. 2020

X Subscri |

BALLOTPEDIA Search the Encyclopedia of American Politics a

= SITE NAVIGATION

» i Fresidential

- candidates over
What's on your f v~ 4 time, 2016 vs. 2020
ballot? - é

A o Declared
Engage with “ . presidential
Ballotpedia 4 candidates
& THE ROAD TO THE WHITE HOUSE :
Sign up for our w 2016 presidential
newsletters -’ B election results
News -« Footnotes
Sign up for Ballotpedia's free Daily Presidential News Briefing
About voting «
2019 elections -
2020 presidential «
election
2020 PRESIDENTIAL ELECTION OCRATS =  REPUBLICANS *  OVERVIEWS ~DEBATES ISSUES
2020 elections «
— . Americans will elect the next president of the United States on November 3, 2020. Nineteen notable elected officials and public figures—15 Democrats and four T =
Republicans—are running for president 2020 Presidential Election
Date: November 3, 2020
Poliicsandpolicy < Democrats + Bernie Sanders ()" =
« Michael Bennet (D) + Tom Steyer (D) Presidential candidates, 2020
About us < + Joe Biden (D) + Elizabeth Warren (D) SITEBEAIL ks - DTN plinal =
: + Marianne Williamson (D) Republican primary - Candidates on the
* Michael Bloomberg (D) + Andrew Yang (D) fssues - Ballotpedia pageviews by

+ Cory Booker (D)
« Pete Buttigieg (D) Republicans
« Julian Castro (D)

« John Delaney (D)

« Tulsi Gabbard (D)
+ Amy Kiobuchar (D)
+ Deval Patrick (D)

campaign - Ballotpedia's Daily
Presidential News Briefing

« Roque De La Fuente (R)

« Donald Trump (R)

- Bill Weld (R)

+ Joe Walsh (R)

Democratic presidential primary debates
« Democratic debate (November 2019) =
Democratic debate (Decermber 2019)

Democrats - Bennet - Biden -
Bloomberg - Booker - Buttigieg - Castro

President Donald Trump (R) filed for re-election on January 20, 2017, the day of his Sixteen U.S pproxi one-third—have won =Dehuck:s Crbbont Klobtcher -
two consecutive elections. George HW.Bush (R) was the last president to lose his re-election campaign in 1992 Penics Sandeey - Gleyer - Varren -
e Williamson - Yang - -De

24
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& > 0 @ & | https//ballotpedia.org/G ¥ = 1L e
¥ Subscribe Share: f W =
BALLOT \ Search the Encyclopedia of American Politics Q
ITE NAVIGATION B "AGE CONTENTS
Expert Fence & Deck Contractor Repurii o fop
What's on your o Open
ballot? = MC Fence & Deck Seats up for
election
Engage with «
Ballotpedia Past election «
results
Sign up for our
A PRESIDENTIAL ELECTION ESS ELECTIONS  STATE ELECTIONS Outside ratings
News 5 Eleven states will hold elections for governor in 2020. Of those eleven states, only Montana features a = State govermment
Beyond the Headlines term-limited incumbent. o e, trifectas
About voting « Thirty-six states held guberatorial elections in 2018. Following those elections, Republicans held 27 & & aoutneofice <
gubernatorial seats to Democrats' 23. Click here for more information on the 2018 gubernatorial elections.
2019 elections “« ~ e, S
Three states (Kentucky, Louisiana, and Mississippi) are holding elections for governor in 2019. Click here “tigrped See also
2020 presidential < TG s malon on Heve sl State Executive Officials
election Footnotes
State executive elections by position and
year:
2020 elections < :
Seats up for election SELECT APOSITION: v
Covermicnt < Staff Witer Kate Carsella gives a quick
overview of the 2020 gubernatorial races. There are seven Republican and four Democratic seats up for election in 2020. The table and map below
oty Vi ol pisodes here show what seats are up for election and the current incumbent in each race.
About us -
2020 Gubernatorial Races
State Current Incumbent. E Term-limited (Y/N) =
Delaware @ John Camey Jr No
Indiana @ Eric Holcomb. No
Missouri @ Mike Parson No
Montana @ Steve Bullock Yes
New Hampshire @ Chris Sununu No
North Carolina @ Roy Cooper No
North Dakota @ Doug Burgum No
utan @ Gary Herbert No

member:

v" Boards of Elections

v Municipal & County Party Committees

v" Local Issues

REVENUE
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For

Information
Contact
Bob Lawrence
316.613.8752

Access via Box.com online file sharing service, ensure they understand benefits of running with you
D F & 1 H I J K L M 5] PG R =)
Part Primary  Election Pre Suf ADDRES Stat .
v or Bun- fix FEirst Middle fix Address 82 e Tel. Email }_\
Council 242014 THE200 Seth D. Bernard 702 Montgomery Ave. Cumberl and MD 21502  (814) 585-2685 sethbernard@7@grnail—
3 C35 MD Cumberland City Council 242014 TIH2014 Mark. A, Fisher 218 E Union St Cumberl and MD 21502 (301) 722-2224 alleganyinspection@c
4 (€35 MD Cumberland City Council 242014 TH4200 Dustin W reas 535 Washington St Cumberland MD 21502 (301) 722-0875 dfreas@careventures.
6 C35 MD Cumberland City Council 242014 THE200 Sylvester ‘Young i 418 E Second St Cumberland MD 21502  (240) 522-2963 vesyoung3@gmail col
7 C35 MD Allegany County County Commissioner D 242014 THE200 evin M Shaffer 829 National Hiwy Vale MD 21502  (301) 729-2387 kevinshaffer1357@hot
8 C35 MD Allegany County County Commissioner D 242014 THH200 om Striplin 13618 Bald Knob Road Nw/ Mt Savage MD 21545 (301) 264-3131 tomn. striplin@icloud.cc
9 C35 MD Allegany County County Commissioner R 242014 TRE200 Creade Brodie Jr. 12807 Sandspring Road SW. Frostburg MD 21532 (301) BB9-80% doocatd@atlantichb i
14 C35 MD Allegany County Judge of the Orphans’ Court A 242014 TRE200 Edward £ Crossland 14300 Bald Knob Rd Nw t Savage MD 721545 (301) 264-3223 edwardecrossland@y.
19 C35 MD Allegany County Judge of the Orphans’ Court A 242014 THE200 Tom Taccino 537 N Mechanic St Cumberland MD 21502 (240 920-1165 thomnastaccino@grmail
24 C35 MD Anne Arundel County Clerk of the Cireuit Caurt R 242014 THE2014 Rabert [ Duckworth 1735 Trent Street Crafton MD 214 (410) 721-2876 rpduckwarth@yshan.c
25 C35 MD Anne Arundel County Clerk of the Circuit Court R 242014 THE200 Gregory D Mauchline 5662 BattesDr Churchton MD 20733 (443 333-7417 gregmauch?1@aol.cor
28 C35 MD Anne Arundel Count; County Council D2 D 242014 THH200 Andy ‘Werner 425 Lincoln Ave. Gilen Burnie. MD 21061 (443) 292-2425 andy@andywerner.ne.
29 C35 MD Anne Arundel Counts County Council D2 D B242014  THE201 Derick D ‘oung 540 Millshire Drive Miillersville MD 21108 (443) 760-2710 derickyoung@veri zon
30 C35 MD Anne Arundel Count County Council D2 R 242014 THE200 John Joseph rasso P.0. Box T Glen Burnie. MD 21061 [443) 250-8573 ishngrasso@peopler
33 C35 MD Anne Arundel Counts County Council D3 R 242014 THE200 Bob oge 145 South Carolina Ave saden: MD 2122 (410) 952-7895 VOTEBOBLE i
34 C35 MD Anne Arundel Counts County Council D3 R E242014  THE201 Millard T Snowden Sr. 353 Dublin Dr Glen Burnie M 060 (410) 437-0722 ITSNOW1@verizon.t
36 C35 MD Anne Arundel Count; County Council D4 D 242014 THH200 Andrew fed Pruski PO Box 6 Gambrills MD 21054 [410) 6725312 votepruski@gmail.cor
38 C35 MD Anne Arundel Counts County Council D4 R 242014 THE200 E. Chike Anyarmi 2710 Fresh Water Way. Odenton MD M3 [443) 220-7030 anwarwu_chike@yahc
33 C35 MD Anne Arundel Count; County Council D5 D B242014 Y200 Patrick. Armstrong 512 Nortors Ln Arnold MD 721012 [(443) 395-5931 g
W 4 » M| Maryland Sheet2  Sheets ¥d IR} m ] (30l
Edmonds Issue Groups Buyers 2015-2016 SAMPLE EDIT - Microsoft Excel
Home  Insert  Pagelayout Formulas Data  Review | View
=Y I F= % - - (5] B [2=35 == = split (1 View Side by Side =
‘ ‘ (E = 6= e [ formuagar ‘_;L:, 3 Cay g E=2) = ' =
iNnrmaV‘ Page PageBresk Custom Ful | (7] Gridiines [¥] Headings Zoom 100% Zoomto = New Arange Freeze ) B save Switch | Macros
Llayout Preview  Views Screen Selection | Window Al Panes~ 4 indow Position  workspace Windows = -
Waorkbook Views Show Zoom Window Macros
(= =
| B4g - F| http://www.americanchemistry.com/
A [ c D E F G H 057
., Independent Expenditure Groups 2015-2016
Jl’ conservative / |
e o Liberal o 1
3 |
5 A i
6
7 18-29 PAC hitp:#/18-29pac com/ Conservative Oniline Advertising Targeted Victory
Media production and airtime
8 314 PAC hitp #/314pac com/ Liberal purchasing Jill Gran
9 350.0RG ACTION FUND hitp:#/350action. org/ Liberal Media Relations Services Fitzgibbon Media Inc.
10 60 Plus Association hitp #/60plus org/ 501c Conservative Media Buy Mentzer Media
11 80-20 National Asian American PAC hitp fwww 80-20initiative net/ Liberal print direct
single candidate (Paige Kreegel R-FL- Media production and airtime
12 A Bright Future House) SUPERPAC Conservative purchasing Jill Gran
13 ActiondLiberty hitp #/actiondliberty com/main/ SUPERPAC Conservative media
14 Alaska Democratic Pa hitp f/www alaskademocrats org/ iberal Radio Production Summit Day Media
15 Alaska's Energy / America's Values SUPERPAC Conservative Media Hackney & Hackney
16 Allen West Guardian Fund hitp #www guardianfundpac org/ Leadership PAC Conservative Direct Mail Diversified Direct, Inc
Revolution Media
17 Radio Buy roup
Strategic Partners &
18 Online Media Media
Pound Feinstein &
19 Direct Mail Associates
20
21 Alliance for a Better hitp: org/ SUPERPAC Liberal Online Media Bully Pulpit Interactive
22 Media Buy Waterfront Strategies
Dixon/Davis Media
W < » W] Issue Groups  Poltical Fims _ J I4w ]
316.613.8752

28
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The Edmonds Political Contacts Database

saves you a lot of time!

You get:

+»Candidate Contact Information at all levels... Over 30,000 files nationwide
++»Candidate Contact Updates

+*Natl Issue/Advocacy groups, PACs, Super PACs, & their Media Buying Firms
«+Periodic Updates, Inside Info & Best Practices

+»+State Party Chairs contact information

+»Political Advertising PowerPoint presentation customizable for your local use

For Information
Contact

Bob Lawrence
316.613.8752

REVENUE
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Qualitative/Survey your audience
v' Have you voted in the past?
v" Do you plan on voting?

v What issues are most important to you?

But keep it legal!!
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“Features” vs. “Benefits”

What'’s the difference?

Usually begins with
“We” or “Our”
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“Benefits” vs. “Features”

What'’s the difference?

Attribute of your business from
the candidate’s point of view

Benefit Usually begins with

“You” or “Your”

REVENUE
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Real Progress is going from

“..which means that you will...”
to

“You will because we...”

LEAD with the Benefit,
SUPPORT with the Feature

REVENUE
R R DEVELOPMENT]
RESOURCES
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Syndicators too!

THE TELEVISION SYNDICATION CO.

Station Support

Home R@sL3l v WEEKLY SERIES w SPECIALS CONTACT

SPORTS STARS OF TOMORROW

TV Rating: 6
26 episodes x 30 minutes
26 repeat broadcasts
Age group: 13-16

"~ Barter Split: 414

Closed Captioned

Inspirational and motivational series profiles the top rookie, college and high-school talent in sports
Also features some of the biggest names in sports who share their experiences, advice and personal impressions of the

road to stardom

-Formats

34
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LEAD with Benefit
&
SUPPORT with Feature!

REVENUE
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And remember:

Different candidates, issues, etc. value
varying audiences differently,
as do opposing sides of the same race.
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So...

REVENUE
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Who do we target/reach?

B
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Go get this money!

» Tailor your presentations based on each race

» What do you know about your audience & how did you find out
about it?

* Do you collect info from websites/apps/etc. that can help a
candidate/issue generate insights about your audience behaviors
& interests, which can help campaigns better use broadcasting for
ad targeting?

* Do you have permission to share it?
* Consider your own direct mail piece mailed to “hot zips” that will

also carry regular broadcast advertisers’ print ads?
R R REVENUE
DEVELOPMENT]
RESOURCES
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Go get this money!

v'Your audience is a must buy!
v'Class President example

v'/mentalfloss.com/article/59873/10-elections-
decided-one-vote-or-less

REVENUE
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Lowest
unit
rates

REVENUE
DEVELOPMENT]
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“No Charge” Danger

The lowest amount in contract for spot will determine lowest unit
charge for that class of time.

Assign a value to every spot within a contract at the time it is
entered into, including bonus spots; otherwise zero-value bonus
spots may cause your lowest unit charge for an entire class of
spots to be valued at $0. e

REVENUE
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How is lowest unit rate calculated?

* Note: even if none of the bonus spots air during a pre-
election window, the lowest unit charge is affected by
bonus spots if any portion of the contract airs during a

pre-election window.
 But could you...??

43

A =] it o E F [E} H
1 EZ Political Rate Card .
2 Mark Lewy BRecvenne Derclopment Resources, Inc. HOW It
3 972-522-8570 Directions for use:
— works...
4 mark®@ydrioday.com |Fill in Yellow cells and all other daypart combos will
5 calculate automatically
5 | REVENUE 1ENT RESOURE e
7 Rates Quoted Are (30", 60" Etc) Based
& Station terms on # spots client is allowed to run
3 STATION RATES ARE GASED ON INVENTORY AYAILAGILITY AT THE TIME OF INSERTION AND ARE SUGJECT TO CHANGE
10 OM A WEEKLY BASIS_RATES MUST BE YERIFIED WITH THE STATION!
il MON TUES WED)| THUR FRI SAT SUN
12
13 6:00A10A $10.00 $10.00 $10.00 1000 $10.00 $5.00 $5.00
14
15 ToA-3p 310,00 11000 $10.00 $10.00 $10.00 110.00 $5.00
16
17 F-ap 31000 $10.00 $10.00 $10.00 $10.00 $10.00 35.00
16
19 se-min 15.00 $5.00 15.00 1500 35.00 15.00 15.00
20
21 WID-6:00A 1200 1200 1200 12,00 3200 1200 1200
22
23
24 DAYPART COMBINATION RATES:
25 TMON-FR P30, -00-104 18 UN 5:00-10A 5.1
F s, 0-3 $10.4 UN 10-3 5.1
F_ s, E3 $10.¢ UN 3-% 15
r X -MID 35 UN &-MID 35
| TX HID6:00 [EX UN MID-6:00 [EX
QUAL DISTRIBUTION)
F_siw.00 SUN-TUES 6:00A-5P X WED-SUN 24HR 16.12
F_ts SUN-TUES 6:00A-MID . TAT- MON 24 BR 1627
o SUN-TUES 24 HR X WED-FRI G:004-GF $10.00
MON-SAT 6- o WED-SAT 6:00A-8F X WED-FRI 6:00A-MID 5
MON-SAT 6- ] WED-SAT 6:00-MID X WED-FRI 24 AR
37 MOM-SAT 24 HR " ED-SAT 24 HR E SAT-TUES 6:00A-8F
52 MON-SUN 6:004-8F T-SUN 6:00A-8F FIR SAT-TUES 6:00A-MID
33 MON-SUM 6:00-MID X T-SUH 6:004-MID 35 SAT TUES 24 HR
40 "MOH-SUN 24 HR T T-SUH 24 HR [T
41 MONFRI GABP - AT 10-3 0. T_SUN 10A 3P 375
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How The
Spreadsheet
Works

DANGER!
DANGER!

DANGER!
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v" Political rules don’t apply to non-broadcast sales when
sold alone.

v' May need to allocate package price if sold as part of
package with broadcast spots.

v’ Potential issues:
1.whether they must be thrown in as a value-added if
commercial advertisers receive them with an over-the-
air buy?
2. Equal opportunity issues if one candidate gets them

& another doesn’t?
REVENUE
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Hold your

own T —
Poll’gcal B | 7
Seminar? 2

T

quanm

www.onlinecandidate.com/free/online-
campaign-tips. pdf
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Upsells & Ideas

Voter
registration

Election

ds* Results

*Huge for closed primary/caucuses

Polling place

map

*factcheck.org/2008/04/caucus-vs-primary/

Mobile
ads/polling
places

49
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Upsells & Ideas

15t time “How “Future Public
to Vote Video” @ Official” Baby

on website Contest clients

Early voter reminder
ads by unusual
clients

“Get Out & Vote”
ads by unusual
clients

50

Absentee Vote
info by unusual
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Upsells & Ideas

A web page on

your website?
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Sponsor ID - You must listen

» Complete sponsor ID must be included in each ad. Stations may insert
sponsor ID into any ad (if ad fails to include it) even if insertion causes spot
to be modified.

A sponsorship ID is insufficient unless it fully & fairly discloses true ID of the
person, corporation, committee, association, or other unincorporated group
that paid for the ad.

* Spots by federal candidates that refer to their opponent must include audio
statement by the candidate identifying himself/herself & the office sought,
& stating that the candidate approved the broadcast. A federal candidate is
not entitled to the lowest unit charge unless he/she certifies compliance
with these requirements.
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When you sell one candidate

Ask for referrals
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Referral Script (Political)

“Congratulations on a great decision & thank you for your trust.

You know, your election & my business both depend on our telling as many
people as we can about the benefits of “us.”

My guess is that you may have some other friends running who can benefit
from the same type of program that you & | are doing.

Would you have some suggestions as to who | might call? Anyone else?”
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Mark Levy, President Holly Levy, Esq., VP
972-522-8570 817-703-3213
Mark@RDRtoday.com Holly@RDRtoday.com
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