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What we’ll cover today:What we’ll cover today:What we’ll cover today:What we’ll cover today:

1.You (& your client’s) messaging and selling approach 

MUSTMUSTMUSTMUST change – or it’ll be gone foreverforeverforeverforever.

2.2.2.2.HORSE FOR SALE!HORSE FOR SALE!HORSE FOR SALE!HORSE FOR SALE!

3.Gentle As A SledgehammerSledgehammerSledgehammerSledgehammer
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• More than 30,000 commercials30,000 commercials30,000 commercials30,000 commercials
worldwide worldwide worldwide worldwide 
• Over $500 million in sales Over $500 million in sales Over $500 million in sales Over $500 million in sales from ads

• Clients include: Burger King Burger King Burger King Burger King (Antigua),

South African AirwaysSouth African AirwaysSouth African AirwaysSouth African Airways, ToyotaToyotaToyotaToyota
• (3x3x3x3x) best-selling authorauthorauthorauthor
• 25-year broadcast career (CBSCBSCBSCBS RadioRadioRadioRadio)

• GlobalGlobalGlobalGlobal marketing & messagingmarketing & messagingmarketing & messagingmarketing & messaging
publicpublicpublicpublic speakerspeakerspeakerspeaker to businesses of all sizes

• Marketing consultantMarketing consultantMarketing consultantMarketing consultant
• Commercial voice-over talent and

producer.

Tim Burt bio:Tim Burt bio:Tim Burt bio:Tim Burt bio:



Other LBS Videos From Tim That You Should Watch….

DRIVE THEM TO TH

(now what?)



THE TYPICAL 

PURCHASING PATHWAY

You (& your client’s) messaging and selling approach 
MUSTMUSTMUSTMUST change – or it’ll be gone foreverforeverforeverforever.
(a.k.a. How you & your clients have been selling stuff.)
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The Typical Retail 

Purchasing Pathway
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THIS HAS BEEN 

SPED UP –

FOR EVERYBODY.
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Meet Bob…



Meet Bob…



You (and your clients)

MUST USE WORDS THAT…





WHAT WOULD

THEY SAY?



Gentle as a 











































SCHEDULE YOUR CALL WITH TIM FOR YOURSCHEDULE YOUR CALL WITH TIM FOR YOURSCHEDULE YOUR CALL WITH TIM FOR YOURSCHEDULE YOUR CALL WITH TIM FOR YOUR

Direct: 314314314314----578578578578----2843284328432843

Email: Tim@TimBurtMedia.comTim@TimBurtMedia.comTim@TimBurtMedia.comTim@TimBurtMedia.com

“I learn something new from Tim’s seminars every time 

he visits us. He helps every client who attendsHe helps every client who attendsHe helps every client who attendsHe helps every client who attends.”

Chris TurnerChris TurnerChris TurnerChris Turner

Owner, LM Radio, Johannesburg, South Africa


