The Podcast
Landscape

And opportunities to monetize it.













Americans are now spending more time
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How to read: In an hour of ad-supported audio, listeners
spend 11.4 minutes with podcasts.
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“Podcasting is just another name
for how we consume information aurally,
and that's only going to grow in size and reach.”

- Ben Shapiro
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Who listens to podcasts?

42% of Americans 12+ listened in the last month
46% are in the 13-34 demo
36% are 35 to 54

18% are 55+

Stats from Sirius/XM



Who listens to podcasts?
57% are employed full-time
53% have a college degree (or higher)

44% have Household Income over $75k

Stats from Sirius/XM



\ LISTENER PROFILES /

THE ENTERTAINER

This is where comedy and entertainment collide. z EXAMPLE SHOWS
Looking to be in the know, these listeners seek out
podcasts that provide insight into their favorite film
and television series and stars. Primarily highly
educated, married men and women, they're pop
culture enthusiasts who love to travel and never
miss an episode of their favorite TV show.

INTERESTS

86% have a premium ad-free streaming
video service subscription . /\

724 travel for vacation /

@ listen to most or every episode

/] \Y

From the Sirius/XM 2023 Podcast Trends Report
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GENDER AGE EDUCATION MARRIAGE HHI
© v (D ©
Male Female 25-44 or higher Married $100k+




4%

Comedy or News podcast listeners

who take action after hearing a podcast ad.

Stat from Sirius/XM



87

Podcast listeners who have purchased

at least one podcast-advertised product.

Stat from Voices.com



6%

Podcast listeners who can recall at least one advertised
product, service, or organization



Podcast listeners who pay more attention to podcast ads

than radio or TV commercials, outdoor, or digital ads.



Top Podcast Genres

Comedy

Society & Culture
News

True Crime

Sports



Learning and entertainment are among top reasons
Americans listen to podcasts

% of U.S. podcast listeners who say each is a they listen to podcasts

Major Minor
reason reason NET
For entertainment 60% ‘ 27% 87%

To learn

To have something to listen to
while doing something else

To hear other people's opinions

To stay up to date about current
events

For encouragement or inspiration 27 32 59

Note: “Podcast listeners” in this report are those who have listened to a podcast in the past
12 months.

Source: Survey of U.S. adults conducted Dec. 5-11, 2022.

“Podcasts as a Source of News and Information”

PEW RESEARCH CENTER




PODCAST
LISTENERS IN
THE UNITED
STATES

U.S. POPULATION AGES 12+

79% are familiar with 62% have ever 26% listen to
podcasting listened to a podcast podcasts every week

Source: Infinite Dial 2022

buzzsprout &




How long
1s a podcast?

It depends.

Less than 10 minutes: 15%
10—20 minutes: 15%
20—40 minutes: 32%
40—-60 minutes: 21%

Over 60 minutes: 16%



How often
to publish?

It depends.

0-2 days: 7%
3—7 days: 33%

e 38-14 days: 40%
e 15-29 days: 19%
e Over 30 days: 2%



Types of Podcast Advertising

Dynamically-Inserted Ads (DIA)

Embedded Ads (“live reads”)



Useful Ad Metrics

Impressions

Unique Downloads



Tracking Podcast Ad Effectiveness

Publisher ad dashboard
Emails from publisher

Non-publisher tracking companies



Turning Digits into Dollars: Option 1

Selling Podcast Ads Directly

Pros: Cons:

e Higherrevenue e Resource intensive

e Tailored ad campaigns e Limited reach

e Better relationships e Operational challenges

e Full control



Turning Digits into Dollars: Option 2

Going Through a Podcast Ad Network

Pros: Cons:
e Larger advertiser pool e Revenue sharing
e Less hassle e Less control
e (Guaranteed revenue e Potential for non-relevant ads

e Benefit from expertise



Who should be podcasting?
Stations
Your Clients (brands, businesses)

Savvy salespeople!



Good Sources of More Information

Edison Research
Podtrac
PodNews
PodcastAxis.com




Thank You for Watching!

Andy@PodcastAxis.com



