
The Podcast 
Landscape

And opportunities to monetize it.













“Podcasting is just another name 
for how we consume information aurally, 
and that’s only going to grow in size and reach.”

-
- Ben Shapiro





From explodingtopics.com



Who listens to podcasts?

42% of Americans 12+ listened in the last month

46% are in the 13-34 demo

36% are 35 to 54

18% are 55+
Stats from Sirius/XM



Who listens to podcasts?

57% are employed full-time

53% have a college degree (or higher)

44% have Household Income over $75k

Stats from Sirius/XM



From the Sirius/XM 2023 Podcast Trends Report



94%
Comedy or News podcast listeners

who take action after hearing a podcast ad.

Stat from Sirius/XM



48%
Podcast listeners who have purchased

at least one podcast-advertised product.

Stat from Voices.com



76%
Podcast listeners who can recall at least one advertised

product, service, or organization



81%
Podcast listeners who pay more attention to podcast ads

than radio or TV commercials, outdoor, or digital ads.



Top Podcast Genres
Comedy

Society & Culture

News

True Crime

Sports







How long 
is a podcast?

It depends.

● Less than 10 minutes: 15%

● 10–20 minutes: 15%

● 20–40 minutes: 32%

● 40–60 minutes: 21%

● Over 60 minutes: 16%



How often 
to publish?

It depends.

● 0–2 days: 7%

● 3–7 days: 33%

● 8–14 days: 40%

● 15–29 days: 19%

● Over 30 days: 2%



Types of Podcast Advertising

Dynamically-Inserted Ads (DIA)

Embedded Ads (“live reads”)



Useful Ad Metrics

Impressions

Unique Downloads



Tracking Podcast Ad Effectiveness

Publisher ad dashboard

Emails from publisher

Non-publisher tracking companies



Turning Digits into Dollars: Option 1

Selling Podcast Ads Directly

Pros: 

● Higher revenue

● Tailored ad campaigns

● Better relationships

● Full control

Cons:

● Resource intensive

● Limited reach

● Operational challenges



Turning Digits into Dollars: Option 2

Going Through a Podcast Ad Network

Pros: 

● Larger advertiser pool

● Less hassle

● Guaranteed revenue

● Benefit from expertise

Cons:

● Revenue sharing

● Less control

● Potential for non-relevant ads



Who should be podcasting? 

Stations

Your Clients (brands, businesses)

Savvy salespeople!



Good Sources of More Information

● Edison Research
● Podtrac
● PodNews
● PodcastAxis.com



Thank You for Watching!

Andy@PodcastAxis.com


